The ‘new era’ at Sega
continues to unfold,
with its lavish Euro

HQ being put up for
sale and deputy chair-

man Frank Herman
leaving.

CTW can exclusively re-
veal that Sega House, on the
Warwick Road. Earls Court,
nas been put on the property
market. Valued at £7 million,
it was bought freehold sever-
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Miller promised a company
more concerned with the bot-
tom line when he arrived at
Sega Europe in October.
Marketing budgets have since
been slashed, and the move
out of Sega House Is clearly a
cost-cutting exercise.

Once a buyer has been
found, CTW understands
that European and UK man-
agement will move Iin with
Sega's software develop-
ment division in Chiswick,

al years ago — at the height
Of the viaeo games boom

A striking building, origi-
nally owned by fallen mer-
chant bank BCCI, Sega's
arrival there was pertectly in
Keeping with onetime
swagger and mega-budget
marxketing

Lff-ll

set up last year.

Meanwhile, Frank Herman,
who first brought Sega into
Europe with a distribution
deal through his company
Mastertronic in late 1986,
will retire as deputy chair-
man on April 30th.

Having been interim man-
aging director between the

oper Probe and ambitious
US firm GT Interactive
Software have both signed
him up as non-executive
chairman. After a brief sab-
batical, Herman will also
return to Sega Europe in the
summer as a non-executive
director.

Speaking from his holiday
retreat in South Africa, Herman
told CTW: “I've got into the
lovely position of being able to
poke my nose into someone’s
else’s business, without hav-
ing to sort everything out if |
cause trouble.”

GT, meanwhile, will use him
to add weight to its sizeable
European aspirations. The
firm is already the biggest
rack-jobber in the US, with
exclusive distribution deals
into stores such as Walmart
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Sega metamorphosis coniu

Now, however, after losing  departure of Nick Alexander and Target. _ :
many millions in Europe due |ast spring and the arrival of The firm is taking offices in Sega’s £7m HQ is to be sold off, as deputy chairman Frank Herman moves to Probe and GT
'0 market decline and the Miller, Herman had always the Marylebone Road, signed up includes all future “I will be leaving Sega with  business in Europe. As CTW
strength of the yen, the firm  stated that he would look to London and will look to output from Doom creatorid a certain amount of regret, said a few months back,

things have changed; ‘after
Sonic comes Knuckles' is the
perfect way to sum it all up.”

'Sensible tied up | BMG advances

Sensible Software has games in recent years, and | has raided Virgin for
signed an exclusive still has the rights to spring its next step into the

three year publishing hopeful Sensible Golf. games business.

but time and tide waits for no
man. Sega have put some

very good people in to run the

and the new consumer soft-
ware division of coin-op

make an immediate impact
from spring onwards.
Software catalogue already

has clearly entered a rather
more conservative period.
Managing director Malcolm

City cash to

retire this year.
He is not, however, leav-

Ing the business. UK devel-
save Zone?

=it CENTRESOFT

tion of Future Zone

: ; : The multi-million pound lan Mathias, a cornerstone
nas left its parent firm deal_ ; with  Warner ;i provides security to | of Virgin’s back-room staff
Rhino looking to the N'!u_SI_c S NeW games Sensible, which has had its | for 10 years, has quit to be-
City for extra cash. division. products published through | come product development

director at the ambitious new
games division.
He joins as BMG continues

a variety of firms over the
years.

The WIE team, formerly

Warner Interactive Enter-
| | tainment, which bought UK
publisher Renegade last

A ‘rescue rights Issue’
was announced last week,
seeking to raise £3.7 million

press, shares had dipped from 97p to 48p as a result.

third to just 8p Sensible’'s Cannon Fodder

Conditional to this. the September and a third of Renegade, have strong links | to find its feet in the industry.
chain's banks have granted | “It's deadly out there, and some companies are hurtinga | Accolade in January, will with the Saffron Walden | Various tie-ups with the likes
a £6.7 million overdrafi lot more than us. They just don’t have to go public with it | have first option on all based developer, through the | of Crystal Dynamics, Rocket

The move, plus an | all,” CentreGold chairman Geoff Brown told CTW last | Sensible products. Sensible Soccer series. | Science, lon. GTE. Mont-
axpected posting of a £2.7 | week, as he considered City reaction to the firm's £3.6 The deal comes as a blow Three new projects are al- pamasse and Telem'edia are
million interim loss, saw | million loss in the six months to January 31st. Cart stock | to Virgin, which has scored ready under way, including | promised to be just the start of
Rhino's share price fall a | and project write-offs were largely the cause. At time of | significant success with one Intriguing title called Sex, ‘ a major distribution onslaught

Drugs and Rock ‘n’ Roll. in Europe.
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Company News: |

Discounts take centre stage again

shortage and high demand

Two key releases this There is one irresponsible re-

S1)0) Y MICroProse 0O |
Aiwi : -..nuu.”:u.,, 6| weekend should give ir?rnl the consumer, some tailer in the marketplace, but
ALian 9.0 Network 4 | e Ell IS | ; | |
e 94 News '| the cart market a s ggb““j?;ﬁ:nfS the we WIIH not react to the dis-
| 49, 1y one.
A S 6| much-needed boost ... gk - qay n counting unless everyone
oS sl 6| oys ‘Us, Dixons and else does. After all, we sold
Rawp z HO ¢! but, as ever, al! €yeS Future Zone began the more copies of FIFA ‘95 than
| :.l:u-:ii:u .L-Iu:“ 2 :-tlxl- K L I are on dlscountmg. weekend selling at full price. anyone else and we were
Ve — .: *f Acclaim’s NBA Jam TE Our Price, HMV and Game, selling it at a higher price.”
| shipped on [hursday however, r'.t_Jllﬂ_d out the Although Acclaim has a
Media | (February 23rd), with SNES game at £37.99, with Virgin -~ policy of not setting RRPs
We review the mags. monitor the title Superstar Soccer by selling It at £39.99, causing for its products, the ‘official’
dirwaves and scan the papers 1his | Konaml a 'ji-ly later, 1he first ary others In the trade 10 price of the ONES version of

| werk \miiga Action. GamaesMaster

redcCt an
| NMS and P Kids H | l ' "J”ly

"It Is the policy at Future
Zone not to discount new
releases. ex ept when mai
Kétl forces dictate that we
nave 10,” Future Zone boss

big video games of the year,
both sports titles have beern
public

NBA Jam TE. was expected
10 be around £65. But like
Konami's release. High
Street prices were slashed
rom the start, with both Oun

Features:
! |"“Hll|-tl 'I-.illu;r!i;.*lu: : 1)
| 3DO update 15

gagerly awalted by

and trade allke
Indeed, Konaml

ready taken orders 1or some

'ill'.l []l
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| 13 | Frice and HMV selli
| - h ng ti

| :lfmhul File 16| 60,000 wunits, It shipped lony Pickup told CTW ttie at '49.99 el
| [-;:::w{,uml 16| 30,000 carts last week and '.‘,.u;u:;-.hn 20ccer I1s in QOur Price said IS move

_ arts : - . i . ; ' e ) 05
i Speakeas :L' expects a turther 15,000 10 Nort supply so there really 1Is  were “in line with [}ru*uu;

. arrive shortly NoO reas  to s@ ) e

| Inside Lefy 2] @ ) eason for anyone to sell policy”. No one at HMV was

Yet. {h;*,[;lh- tnis ‘.H[Jj)l*,f It at 1ess than e ftull pPHce

avallable for comment
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Future Zone has
given the green light
to 3DO software, and
is on the verge of a
deal with Goldstar.

All 112 Future Zone stores
will carry @ minimum of 20 ti-
tles from mid-March. CTW
understands that Goldstar
expects to get the hardware
nod ahead of rival 3DO man-
ufacturer Panasonic. Its
£399 multiplayer is launched
at ECTS Spring next month,
with stock due to arrive by
May at the latest.

Future Zone will join
Game, HMV and Virgin as

3DO gai

the chains supporting SDO
in the UK. Although the In-
stalled base is only around
20.000 units, sales through
these outlets, plus numerous
independents, have oOut-
stripped initial forecasts.

“We feel the time's right to
introduce 3DO. We've been
tracking its performance for
some time and it's NOW
reached a level where it's
feasible for us to enter the
market,” Future Zone mar-
aging director Tony Pickup
told CTW.

3DO Europe was quick to
welcome the chain’'s move.
“We're delighted. Future

Zone's decision marks a new
stage of growth at an exciting
time for 3DO," director John
Edelson told CTW. |
“The Goldstar machine
arrives soon, we're about to

see our 50th software re-
' Europe and

goes
strength. 3DO Is clearly a

growth market and one that
other platforms will have 1o

chase from behind.” |
@ Former US Gold marketing

supremo Andrew Chorzelslfi
has joined Goldstar to help it
through the 3DO machine’s

launch period.

GOLDSTAR 3DO: Future

Home win

At least one in seven
households now owns
a computer, with some
3,000 a day making a
purchase during 1994.

According to market re-
search firm GfK Marketing

for computer market

GfK’s quarterly Computers
In The Home survey also
shows that an increasing
proportion of the new ma-
chines bought for home use
are multimedia models.
These accounted for 32 per
cent of sales in the six

the first computers to be
bought by the household —
26 per cent of purchases
were described as replace-
ments, and 17 per cent as
additional machines.

“We're witnessing the
birth of a potentially vast
market,” said Martin New,

Life didn’t get much
easier for Emap last
week, as it announced

two more poor ABCs.
Following last week’s

Zone’s likely hardware choice

Emap completes its
dismal set of ABCs

come the second largest
Sega title, behind Mean
Machines.

On the PC side, mean-
while, the news Is even
worse. In a sector that has
seen many titles posting

of i LN

CIRCULATION Services. 3.3 million house- months to September.
Q1802 88245 (UM holds in the UK owned a The report shows that GfK'sIT specialist. news of drops of at least a
+44 01462 442486 (International) : : ;
Subscriptions Manager: computer by the end of home computer purchases “Mainstream  computer | fifth across NMS, Sega useful rises lately, PC
e September last year, with a are split three ways — a third ~manufacturers have realised | Mean Machines, The One Review has seen July to
Pt s S total of 1,191,000 purchasing are bought from High Street the potential of the home | Amiga, C&VG and CU December sales fall by 12
independent UK retailers whose 2 machine in the previous 12 multiples and department market for PCs and are ac- Amiga, the official Sega per cent to a new monthly
arimary business is the sale of months. stores and a third are brought  tively targeting it through | Magazine has dropped by a average of 40,219.
interactive entertainment and home | [ from specialist computer re-  substantial press, TV and similar factor — down 23 per Emap attributes this to the
o mputer products. Retailers MARKETING tailers or direct from the man-  radio advertising, and by | centto42,037. title’s late move into the CD-
with secondary intcrests in these ES ufacturer. However a large creating home computer Although not published ROM market. PC Review
didn’t start start publishing a

{

yet, Future is making noises

‘packages’, including multi-
expects its Sega

media options, that create a | that it
Power to nNnow over-take

standalone cover-mounted

proportion, some 32 per cent,
CD edition until the turn of

are second-hand machines.

narkets mav qualify fora reduced
subscnpuion ralc

GIK

v

CTW is also distributed on a . :
/ subscription basis to companies J Nearly half of the ma- different kind of product | _
and individuals deemed to be } | chines (43 per cent) were not from the normal office PC.” Sega Magazine and be- theyear.

operating within the interacuve
entertainment and home office
industry. Inclusion on the maihng
st is entirely at the discretion of
the publisher, whose decsion W \!
be final and absolate

\' UK ASO Europce Xl S0
Rest of the world  £250

Network targets 50
Network Computing Wwas set up to give indepen-

Buying Group begins dents an equal footing with

: : the multiples on the High
B _ma]or recruitment Street and currently has two
drive next month, :

; ‘oreferred  suppliers” In
with plans to have up Frontline and Gem.
to 50 members by the

Oixons on Jaguar hit list

Atari s \ooking %Yo Argos and Currys. market at a mass market
widen its Jaguar net- “\deally we would like to  price.”

60 e sign up all five, Darryl Although Rumbelows
w'?rk‘ _and |$_m ta!ks Still.  Atari's  marketing  has been selling the Jaguar
with five major High manager told CTW. “The console for as little as £90,
Street chains.

wider the distribution, the Still believes that it will
have a positive effect on

Discounted rates for multiple
subscription are negotiable

Will Copeland of One Step

Ihe only trade C{&;I‘-‘\fc_m.m servicing Until now Humbe\_aws better It Is for the_ DFDdUCt.

the whole of the UK interactive has been the only chain to We are still looking for a the market. “Suddenly, | end of the year. Beyond in Norwich has been

entertainment and home computer stock the console hard- maiar DUSh through the In- there are a whole lot of new EStﬂb'iShEd iUSt four wgrking hard with fellow
dependent retail sector. Jaguar users who can’t buy | months ago, the buying Network directors to make

sure that the group is now
ready to grow. Next month’s

ware. but its closure, as well
as the full availability of

marketplace, with quality
subscription-based readership

the software at Rumbelows,” | group is affiliated to trade

They will have an advan-
body NASCR and now has

he claimed. “Independents

1‘:':“:1"““””1 ”;‘I”' ”:‘“ world | Eropean stocks, has led tage with the Jaguar this
ith a controlled circutation Ol ' : : ' " : -
£ <00 covers the entire UK retall gf;néo Tgesgoﬂttaljfnéoﬁgr (;:lrls;ma:r as :;[ W;H be :t[lrw‘e fan [::;Ick up on these addi- | 20 members representing ECTSwillbe the springboard
| sector, reaching all spe atty s (ons, 10Y . : y super console on the liona sales. over 30 outlets. The group forthe recruitment drnve.
| and mi iyers — from — ~
I: cleCncal and v i s 10 mail - &
'. order catalogues, small computce ECTS A rd th t
B st e wards gather momenitum DIRECT VOTING CATEGORIES
5 o g et et The following nine ECTS awards will be voted
P Rtar | | | _ on by the
ue-up with merchandising firm ISM Votes are Streamlng in gories, which include the TV viewers. The ‘best game’ readers of CTW. Anyone who wants t l thel ;
10 ensure full distribution at retal CTW | ' f 0 p ace er Vot%
e AL Aurion il | for the ECTS Awards, A -sponsored Marketing nominations here are FIFA simply has to fax them to the Awards Hotline on +181
| e | set to take place in a2 Yward, there are Game of ’Fhe 95, _DKC, MKII, Tie Fighter, 747 3856:
| CTW FUROPF A Ahthieaie ear presentations being Magic Carpet, Sensible World
Lmn !"i first Monday ol ecach HI'JI‘HlI ; made b"f consumer maga- Of SOCCE.\"; Cannon FOdder
all subscribers 1o CTW receive The biggest and most zinesin Germany (Power Play), Lion King, Sonic & Knuckieé Developer of the Year
g Hliidlt Iql: W Elurw[l‘:r. 4:| | orestigious game awards Italy (Game Power), France and Micro Machines CTW Marketing Awara
| supplement s Concentrates or ok 4o { - : : / 1
B it L:r::.fn n Europe, i .takea (Joystick), Spain (Micro Mania), “After six years, the ECTS Software Publisher of the Year
AN e o b E\jﬂ,,i:‘ at the Kensmgtqn Roof Scandinavia (High Score) and Awards are now respected Innovation Award
Contrvs  Saadcat noansnnh and gdrdffrmu on mreheuernng of Holland (Power Unlimited). as the most prestigious Edutainment/Reference Product of the Ye
specialist advertising Sunday March 26th IThere will also be special " g5
For more information, or 1o suppl) Nine categories are ’('JE:HI(] awards from Ja X e the lndustr‘y, com- Video Game of the Year
A t']"*i*"'”-'-"”*”' rial, call - | voted t’.mdw:;ﬂllyt}yihe|r1du:€a: Log In and USD?)HLJB;{IESI::HS rrgg?ltaede N%CTS marke“ﬂg obptalet g
udr INSCY 4 \(y/ ) . »
A 1401462442485 | try through forms published Icon Wired. “Th?s riS '2”!{9 MTB“de. T
o in CTW over the past few An impressive link-up with  quality of th AL ) .
Y e voting, but also For further information about the ECTS Awards. o t
s CNE

leading BBC children’s show
Live & Kicking means there
will also be an award voted by

weeks, or by faxing organiser
Blenheim Online directly
well as these nine cate

for the quality of consumer
audience they deliver for the
industry.”

1462 44298Y (LK)
44 01462 44 2489 (Internatonal )

order tickets for the Kensington Ro
By of Gard
tion night, call Blenheim Online on +181 ?4;?82? N
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ey Virgin man joins Williams
Justin Heber, Virgin Interactive

_ ntertainment
. . 1 LIS
president for the past four years

L 11 vV I

— the home publisl has joined Willlams Entertainment
l s IIIIH '_"I'u ISION O « IS ||; i”-“” WMS Indust rie
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Probe re-christens itself

l‘np UK games developer Probe has changed its name. 17
é.(ﬂ}}’dtijn firm, which works for the likes n!.’u claim II ’*: N ;'I:
S(::._l;(a,::tlur; I'n\r .u‘ull\i.u'ml Bros, has switched from Probe
0 Probe Entertainment. For the record, the 10 year
old firm now rmplnu 80 pecople (at an average age ol 27) and

has produced |
P uced 400 games. Total retail sales for all Probe-pro

dut’fd l'lll(:‘ﬁ are estimated 1o be worth some S1 .4 billion

.

Tiger pounces on Sega rights

Sega of America has agreed a longterm licensing deal w ith Tiges
Electronics. The US toy firm has gained global rights to "‘ht‘}':l 5
Pocket Arcade handheld range. which will be expanded, plus
sundry software licences for its own low-cost LCD gamces I'he
firm will also independently create toys under the Sega brand

Marketing men too slow on multimedia
European marketers had better wisc up 1o multimedia technol-
ogy very quickly, claims a ncw report, or they're likely to get left
behind by the rest of the world. Management consultant
Coopers & Lybrand commissioned MORI to survey European
business leaders. The findings show that while 80 per cent €x
pect multimedia applications and superhighway communica
tions to benefit their businessces, 70 per cenl fecar Europe has no
co-ordinated approach

Sony profits up, despite movie troubles

Despite the continuing problems with its motion picture busi-
ness, Sony managed 1o post a moderate increasc of 4.8 per cent
in its third quarter pre-tax profits (0 Y59.2bn ($600m) for the
three months to December 31st. Sales of TVs, lithium batterics
and the PlayStation consolc werce reported as contributing O
the firm's overall performancc.

Lottery blamed for slack retail growth

More gloomy reporis on the High street.. According to the lat-
est figures from the Central Statistical Office spending is grow-
ing at its slowcst ralc since the cconomic ‘recovery’ got under-
way in early 1992 Sales volume in the three months to January
was only 0.1 per com higher than in the preceding three

months, which led to the Trcasury admitting that growth has
clearly slackened’. The National Lottery has been blamed for
taking 2.26 per cent of sales in cach week of January, while the
Kobe earthquake and the floods in Holland, Germany and
France reduced the number of overseas visitors to London for

the January sales.

porchLight glows with first acquisition
Recently formed US entertainment  firm PorchLight
Entertainment (CTW February 20th) has snapped up the rights
1o William J. Bennett's The Book of Virtues: A Treasury of Gredl
Moral Stories, which has heen on the New York Times best sell-
er list for over 60 wecks. [t is now in its 34th printing and has
sold over two million hardback copies since its publication in
November 1993. PorchLight will initially produce an animated
TV series, but plans other products, including video and inter

active titles.

New sticks Add-up for Zyc
Zye Technology has extended its Add-up range of accessorics
with three new joysticks. Turbo power is a game pad featuring a
direction control, A and B buttons, plus turbo buttons for rapid
firing Designed for
and Street Fighter, it retails at £19.99.The Quick Action joypad
features a pressurc sensitive trigger button, additional weapons
control button, turbo fire switch and trim controls at a retail

price of £19.99. Top of the retail

price of £29.99. i
Product Info: Call Zye Technology on 01293 5 3806060.

CD overtakes floppy at Gem

Further proof of the growing CD market comes as diﬂlrihugur
Gem announced that in November, for the first ume 'Evcr. 1)
based software accounted for more than half of its PC business
— 53 per centin total. “It’s been On the c:ln.lr? for some llmc: but
[ still sce it as a significant moment when CD finally overtakes

floppy In 4 trend that can only continue apace in 19957 sald
managing director Paul Donnelly.

T

use with gamces such as Mortal Kombat |

|

Ocean has

. tied up
Burger King in a
month-long Cross

promotion for six of
Its console titles.

All 325 Burger King outlets
will participate In
ofter, which run:
March 1o mid-Apri qiving
the firm access to an estl
mated 15 milllon people

Consumers  buying a
Burger King Kids Meal will
receive one of four slider
cards featuring elther /he
Flintstones, Addams FFamily
Values, Manchester Unliled
Super Soccer or Jelly Boy.
Pocky ‘N’ Rocky Il and Fully
Squad are also featured In
the promotion.

0 special
rom mid

;':'“I ()
11" 1[1 { )

18 NOL IS e

avallable NIl

Of the hrm's

N store
COINEY
consumer games
maq QOcean Fowae

Hurger King will support the
vonture with window displays

and POS matenal

QOcean 1s also weighing In
with PR targeted at youth
media titles Smash Hils and
Shoot, plus specialist press
ads

“This promotion achleves
a powerful presence for us
n-store at Burger King
Heaching an estimated 12
15 milhon customers will give
Ocean’'s consumer brand
recognition a huge boost in
the run up to Easter,” offered
Simon Alty, marketing man
ager at Ocean

TRU warns suppliers

Toy giant Toys R Us Is
strongly encouraging
its suppliers to shift
to on-line trading —

or face an additional

admin charge.

Toys R Us set up its EDI
(electronic data interchange)
gystem over two years ago
and so far some 240 suppli-
ers have logged-on, taking
orders from the toy giant
electronically. At the begin-
ning of ‘94 the firm told its
vendors that by February
28th this year, It wanted as

many as possible 1o have the

EDI systerm up and running.

“EDI provides a more
offective means of passing
information, both for our-
galves and our suppliers,”
Mike Taylor, director of distri-

bution, told CTW. “As well as
making orders, in the future
we expect to do invoicing,
make electronic fund transfter
payments for those Invoices,
etc. It has a big future.”

Taylor claimed that over
50 per cent of its suppliers
had already introduced the
EDI system, but Wwas
adamant that those who
hadn't wouldn’t be blacklist
ed by the chain. “lhere are
huge benefits for ourselves
and our vendors by using the
system,” he sald. “But there
will be those who won't or
can't invest in it. | can’t see
us stopping trading with
those people, although | can

foroseoe that In a number of
years we wil possibly have

to make a charge for exira
administration costs.”
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The game versions of True Lies (above) ship next month,
fow wooks after the bloockbuster movie's sell-
Tho SNES version I8 set for March |
Gameboy SKUs following on

just o
through video rolonseo.

10th, with Mega Drive and

March 24th. According 10 Acclalm,
life action, coupled with ground-breaking |

dge of your seat oxcltement’. Phew,

than

‘bigger
ffects and ©
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Ocean bites into Burger King

Ocean scores a promo first amongst third party publishers

More budget from VCI

VC| has stepped up
its attack on the PC
budget sector with a

rather than Fremier Collec

the new CD-HOM range

|
d

' 1A | e 044 )
carry games priced Ity 14. 499

el 11O 1 Ont
new CD-ROM brand. f’f i ' rmrl’!f,.r ,,.“L
The firm has already made  liona titles. the first nr
an Impact with  Premier |eases armv «t montl
Collection, a 34-strong range IC| already has distribu
of £9.99 PC titles launched tion tNrox al likes of WH
last June. It achieved a 195.4 nith. Virgin, Future Zons
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Badged as

Multimedia PCs go Aiwa

and communications aivi
sion to handle these prod-
ucts and will be gearing up to

Another brown goods
firm has moved into
the multimedia market,

-

the key selling period In the
autumn when a full range of
P ?!”.Flhn'.-rd!"L, CD H":_JF‘JT aArives
and possibly PLS and muiti-
media PCs will be available

with plans for a com-
plete range, including
PCs, by the beginning
of nextyear.

Primarily an audio and “Aiwa is best known Iin
video manufacturer n turope as heing an audio
Europe, Aiwa has ust and vigeo Him id Patrick
launched the Al D300 twin  Lhamoet roup Proauct
speed CD-H M drive with a  managet But in Japan we
rotall price Ol 6049 as well have a u mmunications di-
as the SCLOY multimeaia vision whni a5 the number
speaxers al 49 And more one Drall for fTax and

nodems. [his MOVE into

I8 to come later in the veal
“'IU fll‘ll'. will De e tabll N
ing a dedicated multimeaia

multimedia IS d natural route

for expansion 10r us

— —_—

Another Mega giveaway %
JVC's new Mega CD releases, Dungeon Master Il and Kel

Squadron, have just shipped and 10 celebmte*the
another excellent re-

Flying
firm has helped CTW put together yet
taller competition.

First prize is five copies of each game plus

and dealer POS pack. s
Five runners up will each -
rocelve a copy of both
games, a sweatshirt and
a dealer pack.
To win simply fax the
answer to the question et
below to us on 01462
442489,

a tathtShlri

What football club does
JVC sponsor?

A, Arsenal

B.Vaguely Athletic

C. Northern Town

-

—— - - — T

T m— T —
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Fax your ticket request now to +44 (0)181 742 3182.
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ares his independence

»

y FdArape o _

ly unstop ;nl | l:"li..nn Hl.'“ man and games TV stalwart. is certain
' ° Ppable when it comes to self-publicity —

ﬁih"' -h. e o -
PAagec feature on ‘the software

Independent's ¢
lependent's colour supplement prove

anted to be famous
game-player image. ]

TI_JHHHH: rds.” he 5

iy Dirds he Says. "1 have tattoos on my arms. I'm fit 1
TR out. 1 play sports. I might be

of a character — but 1 am

as the recent
superhero’ in The

'S, He claims he's
and is keen to throw Off the nerdy

don't want o0 be Brains from

dn extrovert, I might be a bit
not a geek.”" The relentlessness of this
(l::’hﬂp ‘l\lll}\\'h nNo bounds, and CTWs very own ‘We love Dave

CITy campaign starts here. For a factsheet and free bandana
phone 01462 442472

Half price games at Dixons

'ljhe software sales continue at Dixons, with games being adver-
tised at up to 50 per cent slashed from RRPs. Highlights of the
latest ‘Dixons Deal’ are Rock 'n’ Roll Racing for the Mega Drive
at £29.99, while the CD-ROM title Hell is being promoted at
£19.99 and Vortex on SNES at £29.99.

Amstrad cuts PC prices...

Amstrad Direct has announced price cuts on three of its PCs.
The Powerpack PC9486, which includes an Intel 4865X2 50
MHz processor, 4Mb RAM and 270Mb hard disk drive now re-
tails at £649 plus VAT and includes Windows 3.11 and PFS:
Windows Works. The PC9486 Multimedia Pack features the
same specification as the Powerpack, as well as a double-speed
CD-ROM drive, 16-bit stereo sound card, twin amplifier speak-
ers and a range of entertainment and educational software.
Retail price is now £799 plus VAT. Finally, the PC94806 Business
Pack. which also retails at £799 plus VAT, includes Microsoft

Windows, Lotus 1-2-3 for Windows and Lotus AmiPro for
Windows.

...and so does Elonex

Elonex has also dropped the prices of some of PC bundles. Its
entry level Pentium PC, the PC-560M/1 now sells for £975 plus

VAT. while a new Pentium computer, the PC-575M/1 has been |

launched at £1,195 plus VAT. Meanwhile models using 486SX-
25. 486SX-33 and 486DX-33 processors have been superseded

by a new entry level computer, the PC-450XM/I1. Priced at £795
plus VAT

Product Info: Call Elonex on 0181 452 4444._

|

All change at Millennium?

Millennium’s days as

an independent games
publisher may be

coming to an end.

Like many other UK games
outhts, the seven vyear-old
Cambndge firm is currently
considering how to safe
guard its future in an increas
INgly globalised, capital
iIntensive business.

The firm refused to com
ment on what those options
were, although some kind of
cash-for-equity deal or long-
term licensing arrangement
with a third party looks likely.

For the moment, Millen-
nium insists that it is ‘busi-

ness as usual
titles Pinky (CD32)
Extractors (CD-ROM) and
Master Axe (Amiga) — all due
out at the end of this week
the firm did concede
nowever, that its hotly tipped
CD-ROM and super console
title Incoming -
the year

with a tno of

due later in
IS unlikely to be
published without a partner
of some sort.

Millennium moved Iinto
publishing two years aqo,
following successful co-pub-
lishing deals with the likes of
EA, Mirrorsoft and US Gold
Since then the firm has dou-
bled its development staff
from 23 to just under 50.

THQ takes more EA

THQ has signed up
more Electronic Arts

licences, including
FIFA ‘96 on Gameboy.

This is THQ'’s third rights
deal with EA, and features
the likes of Madden ‘96 and
NHL Hockey ‘96 as well as

the soccer blockbuster.

THQ already has Game-
boy rights to the original
FIFA Soccer, which is set for
release on March 24th.

Other EA titles in the can
include Urban Strike, PGA
European Tour and PGA
Tour Ill on SNES.

Fraud journo caught

A conman posing as a
journalist has been
imprisoned for ‘ob-

| taining property by

deception’, thanks to

MicroProse.

Mr J. Skullard managed to
collect PC equipment as well
as business and leisure soft-

ware from a number of firms,
until he came a cropper after

UTOPRESS

SRS F T W A R E

in or close to London.

Export Product Manager

Telesales Executive

commission package.

ability and a knowledge of

product range then
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The UK’s leading publisher of home
educational software is looking for
three highly motivated sales people:

Field Representative (London and the Soui:h) iy
Promoting and supporting Europress Software’s '{:‘.'XCIi'Iljg_.:.]
and durable range of products at retail level, this position
comes with a company car. It would suit someone living

Responsibility for sales and mﬂrketing of‘EuropTeﬁs
Software products in all overseas territories, building
close links with our existing partners and opening up new
territories and sales opportunities. This position based in
oleasant offices situated in the Cheshire countryside.

Responsible for telesales into retail and distribution and
working closely with our two field reps. A confident
telephone manner is essential for this position

All positions carry an affractive salary and

Applicants should be able to demonstrate proven sales
the software industry. Energy, |
enthusiasm, commitment and the ability to work on your
own initiative and as part of a team are also important.

We have just launched Fun School 5, thre.e completely
new packages which are the latest extension of the
remarkably successful Fun Sch?ol series. I’f you feel you
can make a contribution in selling the UKs best W
educational software as a part of an exciting and unique
send your CV to:

Diane O’Brien, Europress Software Ltd.,

contacting MicroProse.

The firm were able to pro-
vide the police with details
of exactly what software had
been sent to Mr Skullard. He
was convicted on six counts

of obtaining property by ae-
ception and on two counts
of forgery. He pleaded guilty
to all counts and was sen-

tenced to 18 months impris-
onment. 1

c

Distributor

Amitek range.
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Stokes bac
After 12 years in the

iIndustry, Colin Stokes

has set up his own
sales firm.

Stokes left
month after working his r
tice to move on to Rag
sales and marketing direct
However, with Rage chan
ts mind over a move
publishing, Stokes was
with no JOD 10 take up.

His new firm, Targ
already secured a 12
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Jaguar software from
third party publishers

finally armives this week.

Scheduled to hit the UK
today (Monga Februar
27th) is VIE's Cannon Fodae
with Syndicate and /heme
Park from Ocean pius
Sensible Soccer, Iroy AIk-

man’s Football and Double

Dragon V from Telegames iol-
lowing next month.

An opportunity

for producers!

Gameplay.

That’s what it’s all about!

CCAMI7

putting gameplay first

If you are a project manage |
someone with relevant experience looking to |
demanding position at a cool computer games

company, then we want 10 hear from you.

Commitment, enthusiasm, motivation
produce top quality software
based in our really rather smart new

West Riding of Yorkshire.

In addition to an excellent working env

excellent starting salary and profit share scheme.

Third parties plu
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Jag gap

(4

- with a proven track recordor
get into an exciing
development

and a burning gesire O

are the requirements for thx:: pOst
offices near Wakefield in W0

:I-ﬁ"u‘_"g
L™

-

ronment, we can Ot &

For an application form, please call 01924 267776 and request &

copy of form PM1.

All enquiries treated in the strictest confidence. Email spadge@team|

The ability to drink beer will count in your favour.

And if you think we're just about Amiga stuft - get your head out ot the

'-.Jr‘!{“] '

demon.Co.uN
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* JUNGLE STRIKE - AN INDUSTRY LEGEND.,

* HALF A MILLION COPIES SOLD WORLDWIDE ON CARTRIDGE FORMAT.
* PROVEN 'CHART-TOPPING' SALES RECORD ON OTHER VERSIONS.

* REDEVELOPED, ENHANCED AND REANIMATED FOR PC DISK AND
CD-ROM VERSIONS.

* RRP £34,99.
* GUARANTEED TO TAKE OFF IN STORE.

AVOID JUNGLE FEVER - STOCK UP NOW!

* PCCD version only. (PC 3.5 disk contalins stills from video footage.)

© Electronic Arts. All rights reserved. © 1995 Gremli

n Interactive Ltd. All rights rese
Carver House, 2-4 Carver Street, Sheffield §1 4FS. Te . L

11 0114 275 3423

NEW FULL MOTIOMN
VIDE® SEQUERNCES®




Sector: Amiga
ABC: 40,129

{E\Darl from the very dodqy
INtro ’lQ the review of Kmqp;n
AA this month looks at th(—‘;
golden Opportunities from
the silver SCreen that the
games firms have missed,
Such as Rain Man and Zulu.
Alan Bunker. Team 17's PR
ma'n writes about his compa-
ny's forthcoming title Alien
Breed 3D and the ‘Get A Life’
feature encourages readers
10 broaden their horizons.
Competition to win a CD32.
player’s guides to Dreamweb

and Theme Park and plenty
of previews.

R
>

X
l .. -

Highest Score.
Guardian (A1200)
Theme Park (CD32)
Lowest Score:
Rocketz (A1200)

Doom
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92%
63%

NMS

Emap Images

Sector: Nintendo

ABC: 55,569

100 pages, £2.45

This month the mag includes
an Acclaim-sponsored pull-
out on NBA Jam T.E. and
NFL Quarterback  Club.
Elsewhere, the mag provides
an in-depth analysis of Virtual
Boy, a feature on Starwing /I
and a look at Super Street
Fighter Il — The Animated
Movie. Previews include
Addams Family Values, Air
Cavalry and X-Men, while In

Progress reports cover T_‘he
Firemen, Jungle Strike,

Whizz, and Warlock. Player’'s
Animaniacs,

guides to |
Syndicate and Killer Instinct.

NLY

FREE!

4L NMS SPOATS
ILLESTRATID

y
AMIArTee
S Taa
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W MAGAZINF
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Highesl! Score:
Goeman 3 (SNES)Y
Wonder Project (SNES)
Lowes! Score:

BC Kid 2 (Gameboy)

Edge is the

91%
56%

Now, for a limited period, Edge 1S opening the doors

GamesMaste:
Future Publishinag
sector: All formats
ABC: 65 527

100 pages, £2.25

Ihere's a Judage Dredd fren
v this month. with cove
image, plus a major feature
on the phenomenon. GM
has Introduced a new requ
lar column this issue

oShiny Entertainment's Dave
Perry will write each month
about Earthworm
well as

Jim, as
giving snippets on
£J2 (how much is there to
say?). As well as a bluffer's
guide to the Internet, there
are previews of Air Cavalry
Dirt Racer SFX, Descent and
more, plus various player's
guides.

PC Magazine sees sales rise

Zi#t-Davis has just posted a respectable 1994 ABC figure for
1994, the circulation increased 10.8 per cent on the previous
year to 105,293. The firm also claims that subscriptions rose
71 per cent to 50,691 after an intensive marketing push,
However, news trade sales and overseas sales fell slightly.

Future claims best leisure mag with PC Format

Future's PC Format is claiming the best ABC figure in the PC
leisure market. its latest circulation figure for the July-
December ‘94 period saw sales rise by 23 per cent t0 92,387,

Rage on the Internet

A new music and lifestyle magazine will be launched next
month on the Internet, featuring video footage and interac-
tive editorial and features. Readers will be able
to download sections of Rage, and there are also plans for
electronic shopping and a 24-hour real-time letters page.
Rage will be a monthly publication, aithough some sec-
tions will be updated daily or weekly. It will be distributed
on CompuServe, the Cerberus on-line music jukebox ser-
vice and the Internet Underground Music Archive.

IIving \

Highes! Score

Lowes! Score

PC Kids

Paragon Publishing
Sector: PC, CD-ROM
ABC: N/A

68 pages, £4.99

Paragon's newest launch
looks set to serve the grow-
iIng edutainment market, pro-
viding an easy-to-read mag
for both parents and chil-
dren. This first issue looks at
what products are currently
available for kids and tots,
plus info on the latest refer-
ence and entertainment
software. There's a feature
explaining the basics of the
multimedia PC, as well as a
look at how computers are
used in schools and there’s

also useful advice on buying
educational software.

Most TV & radio review mentions:

| | Hardware: SNES Y
et - | Software: Wano Blast 7:
'@ l dc I Total TV & radio review mentions
. — 3 ' (All games products):
b | [Th:sv.'eem 131 _ast wee 110
___..r._ o Commen | : |
= = === # |
Ckids =e=
Bl -
G4 | )
LAE8ED

L e T

Highest Score:

*‘* ** ‘ - Y PR .

t’:_inﬂﬂs * Su:r—n ﬂ :.' e Rl - — —
games Coverage is avalabie ior purcnase
—— — — ™ I.i-:..r 4 =¥ 1 -I.":""-'

L Svest Score: 181 563 0701 Fax: 0181 741 8365

Second Steps (PC)

in the interactive entertainmenr.__T--gng LG
first port of call has to beé Edge moves,
renowned for its powerful response and
incredible value.

to FutureNet,

' ' fferin
Future's own Internet information and entertainment ser\‘;l:er;ec: weekg.
over 1000 pages of information and over 130,000 access

FutureNet and Edge have come
up with an unbelievable complete

of

solution to anyone recruiting.

entertainment

To find out exactly what we can offer,

call us now on 01225 442244

Dom Beaven or Lydia Milsom

viure
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'n the end it was. of
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Ne staunchest

optimist would concede that
the dip of only a few per cent
from Christmas ‘93 does
rather mask some very real

problems in the sector

For a start the sales were

than

ever into not just the top ten
or even five but into two

outstanding titles,

FIFA

Soccer ‘95 on the Mega

1 94 Oct ‘04

730 e 94 Dec ‘9

9 8 Tsa
e H a ;._1 ﬁ

____Source: Gallup/ELSPA
E:”:F from liﬂrl"lt{*qnn
ana Donke Konno t
onN the SNI - fH‘m'\L;'\Jlt“‘ul.::lf':[]::':l
HIFA was the overall best
29”9' N the (E;HITH{']C.[F“
L-*Wﬁdaik Top 100. Donkey
H%ﬁp Country was onlv
th 00 sales behind. but the
Ird place game, Virgin's
Lion King (on Meaa Dhﬁ
SNES, Master System and
Game Gear) sold less than
half of DKC's total
Between them FIFA and
DKC accounted for 36 per
cent of sales achieved by
the Chartalk Top 20, and
anything below the Top 20
failed to sell more than
10,000 units in the month.
That old tosh about a fine
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back to something like paet |
glories came naht at the end |
Of the vear. fuelled By o ,\I |
d-Vear purchasers ;q.flfij.i,—,’l,.l
console owning u|f1 Dl vere
opting for the most r*nl'w.-'fn-rf.
choice, FIFA or DKC |
Tracing the cartnidge
share back to September
94 sees a dip of nearly 10
per cent, giving an idea of
how tough the market is
away from Christmas time
The compact disc share
has grown by more than 350
per cent since December ‘93
This is almost entirely due to
the relentless rise of CD-ROM
but a reasonable perfor-
mance from CD-i is also

worth a mention. Just about.

Sony Electronic Publishing

MARKET SHARE BY PUBLISHER GROUP

art of this table was,
quite rightly, catapulted

straight onto CTW’s front

page recently as it highlights

a2 guite remarkable perfor-
mance from Virgin Interac-

tive Entertainment.

it has more than doubled its
share of the value of the total
games market, taking 16.9
per cent of all money spent on

games
leaping

Nintendo.
in 1993 it was well adrift of

in December and
ahead of Sega and

[NTERACTIVE
entertainment

Dec ‘94 Dec ‘93

16.9 6.3

14.6 12.6

14.1 18.3 |

13.0 12.3

6.0 7.5

3.4 4.2

3.4 1.4

3.4 6.1

2.2 2.9

i 4 1.5

1.3 1.3

1.2 —

1.2 Ay

1.1 29

Source: Gallup/ELSPA

that it left all third party

publishers (apart from EA)
well behind in the Christmas
sales scramble.

There are a number of key
factors behind this meteoric
rise. Firstly, it's probably
worth pointing out that this
year The Lion King's sales
were attributed to Virgin
whereas last year, Aladdin
(developed by Virgin) was
credited to Sega.

But this was not a perfor-
mance built on one product.
Virgin had six products in
the Cartridge Top 20 (7The
Lion King, Earthworm Jim,
Jungle Book, Jimmy White s
Whirlwind Snooker, Cool
Spot and HRobocop Vs

Terminator), six in the Home
Computer Top 20 (Sensible
World of Soccer, Cannon
Fodder 2, Mortal Kombat,
Doom 2, Cannon Fodder
and TIE Fighter) and four in
the CD Top 20 (Doom 2,
NASCAR, Creature Shock
and X-Wing).

This is down to Virgin's
own in-house development,

to its relationships with key
third parties such as Shiny
and Sensible, to its manage-
ment for establishing those
relationships and for main-
taining close ties with Disney
and to a marketing team that
had to keep all those plates
spinning rather than pile lorry
loads of cash into one title.

OK, so this is beginning to
read like an acceptance
speech, but what the hell.
Good work fellas.

The rest: Well, Nintendo
crept ahead of Sega for the
first time, for two reasons.
The first is a huge, hairy
gorilla, the second is Donkey

Kong Country. No, OK, the
second is the fact that, as
mentioned earlier, Sega’s
‘93 share included the
Virgin-developed Aladdin,
'94's total does not include
The Lion King.

Electronic Arts confirms
its position as the most
consistent  publisher of
quality interactive entertain-
ment across all market
sectors while Acclaim slips a
bit, although Its overall final
quarter share will probably
be higher as MK/l was a star
throughout October, Novem-
ber and December rather
than just the final month.

Codemasters grabs an
honourable mention for Micro
Machines 2, lifting its share
from 1.4 to 3.4 and putting
the name of this steadfastly
independent and privately
owned UK company In

amongst the big boys.

Ocean’s share just about
halved from 1993's Jurassic
Park-inspired 6.1 while Sony
Electronic Publishing remains
stuck on 2.2 and still hasn’t
made any significant impact
on software publishing In
Europe.

MARKE
ARKET SHARE BY PUBLISHER GROUP

at can it tell
' ' us about tre
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US Gold

Microsoft

Mindscape

Fime Warner Interactive
Ocean

MicroProse

Psygnosis

f{-.nny Electronic FPublishing
(Gametek |
Interplay

Sierra On Line

Marubeni

Dorling Kindersley

Core Design

Grandslam

rjﬁf q1 rlﬂ-l" r!‘

.FI*'.IU-”'_H (3 Hh”.-,f | SPA

EA biggest CD brand, Magic Carpet biggest CD hit
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Cartridge Market (Value)
Format

Mega Drive 479 51.7
SNES 305 28.7
Gameboy 8.6 7.7
Master System 5.8 5.5
Game Gear 4.6 4.1
NES 1.5 2.3

ales of SNES and Mega

Drive software may have
been down Yyear-on-yedr,
but both formats increased
their share of the market as
the other four contenders
seemed to drop out of the

race.
In the case of the NES,

Master System and possibly
even Game Gear this was, to
a certain extent, in the
script, but the Gameboy s
share slumping from 13.4 In
December ‘93 to just 8.6 last
year IS surely a case of
Nintendo fluffing its lines.

Indeed, the firm admitted
to CTW just last week that
its high hopes for Gameboy
in 1994 had been scuppered
by a lacklustre marketing
campaign throughout the
summer.

In the ever popular SNES
Vs Mega Drive battle both
sell less and both take

GALLUP
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MARKET RESEARCH: GALLUP GAMES REPORT

star of this chart.
CD-ROM'’s share grew 10

2'
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CD-i, having already over-
hauled CD32, will certainly

Many CD formats in play now — two major additions coming in the autumn

accounts for just 9.6 per
cent of all games sales.
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having raised its share from
4.8to 16.4.

Nintendo took Decem-
ber’s top spot through DKC
and the fact that the must-
have Mega Drive game was

from EA not Sega.
Much further down the list,

\/irgin is again hugely
impressive, but in a cart-
only chart not even six of the
top 20 carts can break Sega
and Nintendo’s stranglehold
on the top spots.

In the end, Virgin pulled up
just 1.2 points short of Sega,

m— =

[SOFTWARE = e e Pavehare of Just
ol Markﬁf{'\-’:i?‘f FORMAT have Sege's format in s | [FARRKETSHENEES PUBLISHER GROUP| Konamis share of 1 5 )
b gt : : .cion 10 '-
Format Dec 04 Noy B Ocl Ul SenioRiEagg U S Oip towarcs Lhris’- Cartridge Marit e : el il decisi bi
CD-ROM 802 i SyH e GGE N Eh R ™22 (om 160 in Sept: | N s 160 iy from oot
IMegaCD 176 180 196 187 59, ember to 10.5 in December) | [£712"% ‘ | publishing might be 8 7.
| . 9.8 | |Sega 17.6 22.0 to do with its own Perc
CD-i 10.5 15.2 16.2 16.0 0.9 was a result of a seasonal Virai 16.4 4.8 = ltlorlﬁ
CD32 7.5 9 4 120 124 26 surge (of sorts) from Mega | | irgin : llB mance as market cond o
: : 4 CD. b Electronic Arts 13.7 14. Capcom's share PV
Source: Gallup/ELSPA I SUCONGISAINON OVl | I 7.3 9.6 meted from 1:3. W0
he growth of CD-ROM is | rpErEErTe playing field of spring and | |55 4e Masters 4.3 13 1993 i s version
staoderingl ThearEa o] ?ne;nglintalzn theih!as'; three summer Philips will undoubt- Scedn 2'9 5'1 o AJ;dcinh?dﬁ: 139“58; gidn't
_ e . % i ; ;
CD-i is impressive. The format that i Its rom a edly triumph, as OG-} |gqny Flectronic Publishing 2.7 3.5 get a look in on Lion KIng:
e ot Hha MasaicD 0 s IS not consid- owners do seem particu- | |4 Gold 17 20 There also the amazing
oD K ivact VTRl ﬁre Io be overly seasonal in larly committed to buying | Konami 1:4 24 absen:aas of version of
Actually, in percentage Sﬁr?eefngggecrgﬁé brief reign el el bl LS e Street Fighter on any forma
terms, the growth of CD-iis  as leading CD format is well But whilst Philips can Sapoon te i in the Cartridge Chartalk T8
more spectacular than that and truly over and it will now  quite rightl celebratF; ayear | UBI Soft g 7 r 50 (and most of those that
of CD-ROM, but in the real dovery wellto keepitsshare of growthy it is still }c,mly ITeIstar 1.2 1.1 appealedurtsidemeSOw&fe
world there’s no doubt at all in double figures during takin 10 t of Gametek 1.2 o published by either Sega Of
bout which format is the 1995 . . D Source: Gallup/ELSPA|  Nintendo themselves).
= e : market sector (CD) that | EEESSSSE o :
Finally, congrats to UD!

Soft and Vivid Image, the
publishing and development
partnership behind Street

Racer. which propelled the
French firm into the reck-
oning with a 1.2 per cent
share. |

O

SOFTWARE SALES BY FORMAT family of products can still
Full-price Home Computer Market (Value) tée said to be shading the |
‘F ) ; : : ; hristmas period, but if you
PC 462 551 630 639 344 olcial the DIy i
| Armica 500/600 45.6 B A 56 0 59 6 =7 0 months the Amiga total falls |
Ariein 03 T A o AP e well short of the PC’s share
o P T : : ps ; | and you also have to
i Source: Gallup/ELSFA|  remember that the PC . Fh3 ;
(\nly really included for Amiga 500/600 sales for the figure excludes CD-ROM ELSPA members who have paid a full subscription are entitled to one weekly and one
\_Jpurposes of historical first time ever in December. sales. monthly report from Gallup. Extra copies and quarterly/annual reports are charged
record, this chart shows PC OK, so if you add on So. stop quibbling, the [for Formore details, contact Roger Bennett on 01386 830642.
games sales ahead of A1200 sales the Amiga times they have a-changed. R e .

e renowned for innovation in computer gaming and interactive entertainment.
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of the Sony Group of Companies, we are placed in pole position to dominate the

1eractive entertainment industry through the 90's and to make the most of the forthcoming

= I

Somy Playstation. Due to the recent expansion of the sales department, we are looking

o strengthen our team. We require the following....

Trade Promotions Manager

Responsibilities include

+  Organising in-store promotional events.

Negotiating with Retailers. Developing and maintaining these relationships.

Ensuring the promotion and support of Psygnosis products at retail.

You will have

» Previous sales experience

e A track record of successiul

e You will be self-mot

personality

If your abilities match

and the ability to work as part of a team,

negotiation, good communication and presentation skills.

vated, achievement orientated with an independent, extrovert

in a creative, lively environment.

our requirements, we would like to meet you.

department store ‘Selfridges
Oxford Street.

SELF-MOTIVATED
RETAIL SALESPERSON
REQUIRED

for a computer hardware/software games retailer.

This opportunity is based within the premier
"located on

To join the team you must possess up to the
minute knowledge on the above products, and the
ability to ‘close that sale’.

The team demand the highest standards of customer
service, and are results driven.

This position offers you the opportunity to join a
young growing company which will allow yoy
to develop to your full potential.

The financial package 1S competitive.

Gend CV. and details of current earnings 10

Applications in writing with a full C.V, ¢,.
Les Whittield,
Lignum Leisure Limited, |
36 Lower Luton Road. -
Harpenden, Herts ALS SAH

Dave Crawford, Psygnosis Ltd, South Harrrington Buildings,
Sefton Street, Liverpool L3 4BQ.

PSS




"APOGEE's ultra violent DOOM - beater” PC Games

ir Keviar pants over this one "90% PC Games

“\/rtually everyone will cream the

ultiplayer friendly we 've seen.

“This game I8 the most m
" computer Gaming World

neathmatch will never be the same again

aritish Board of Film classification applied for.
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MAT TOOR

" 1T°S STILL ONLY ROCK ‘N’ ROLL

The pioneering for interactive goes on and, as MAT TOOR discovers, the
interest remains just as high whether you are Peter Gabriel or a dodgy pub

rock band from Sunderland...

T"-e Smalltown Heroes interested in the background appeal to kids who are into where the door is or how 10

are an up and coming of aband that last year Were, music rather than computer — pack the artist's bloody suit-
case like some mMusIiC CD-

hand from Sunderland. in their own words. 'second fanatics,” he maintains. ,
ROMs | could mention. You

They play good old fash- billing to the bingo’ in their Many in the music and |
oned rock and roll, f you local working men's club. ‘multimedia’ industries are want to be enter’taln:ad, not
ike that sort of thing. NO “You can say what you like  following  the single's mentally challenged.

ors. no drum machines  about Gabriel's Xplora-1 or progress intently. Already Without being h3f$h= the
ou get the feeling their David Bowie's Jump, but at  Microsoft, Philips, Sony and music and multimedia
lectric  keyboard's on least they are established a host of record companies efforts of The S}malltown

vion. With their leather  artists with an identifiable have agreed on a new stan- Heroes are unlikely 10O

oba

ackets, torn jeans and 1an base.” says Steve Helm-  dard — provisionally mentally challenge anyone,
Midlands accents, they are sley, special projects editor labelled CD Plus — that Kerrang readers included.
bout as far from the of the musiC biz bible Music makes It even easier to play Lead guitarist Baz W._-'_;trne
menopausal multimedia Week. “The tricky question CD-ROMs on your hi-fi and says that their cautious
ramblings of Peter Gabriel, 1S jusl who is going to buy a your PC. The hope is that approach was based partly
David Bowie and iike CD-ROM from The Small- more and more albums and  ON Luddism and partly on

Didfield as it is possible to town Heroes." singles will be tarted up with sheer ignorance. |
magine That's a question that additional  audio visual “We were Vvery worried
n4t this month The Small-  neither the band nor their goodies to help keep prices that the CD-ROM wcmlulc.’!
Jeroes will carve their manager Harvey Lee can buoyant and punters happy. overshadow the music,
P tle nich the record answer. But then again they To take off though, many  Says Baz. “We were a bit
books € leasing the can't be sure who would buy in the industry reckon that naive, wé didn’t have a great
~D-ROM an ordinary CD single from the whole approach of idea what it was all abput.
~aoement. the band, so In oneé Sense mixing interactivity and We certainly didn‘t want |trto

m '":LLSC e e Tiusic needsigiiEiE et e il thepeinocs) RO |s Peter Gabriel the perfect artist for middle-class PC owners?

Out goes the esoteric, delib- of the release.”

o £
10pP Ol the erately cryptic presentation His record company, because‘the g!qpal record Wﬁrng. 5
sales props f Messrs Gabriel, Bowie et though, has other ideas. industry is mobilising to s€€ Alright, we may be tne
U [Dut what Lee is trying to al. In comes a more ‘what Being ‘the world’s first CD- whether musiC CDs first pec_)ple to br:)ngi Gut' a
C \ Ydo with The Smalltown you see is what you gett ROM single’ is too good a polstereldl by a small dose of single like this, bu werr"e
sou can still hear Heroes is create a new approach that doesn't hide promotional angle to Ignore, interactivity can help win certalf:lly not going to be the
s songs, put it in a PC ana nlate for interactive the assets under a beauti- and the band needs as back a generation lured by last...
DU can watch & gsic discs that will not fully-rendered bushel. much exposure as it can get the delights of Sonic and You have been warned.
'n intimidate the mass market. “Our job has to be to keep 10 pick up radio plays and Mario. ,
Mat Toor believes Tory

i learn all about attract distributors. “We can see that this is
-~ ‘historv’ of The Small- novelty or a game. It's music Alan McCaskill, director of 3o like it or not, Baz and  the way things are starting 10 MPs and children should
town Heroes videos and entertainment. the CD-ROM  specialist the boys from Sunderland move now. The computer |be seen and not heard,

‘ cut There's no climbing up OmniMedia. “So we've got have found themselves at age, the 1990s, and all that,” fwhﬂe music CDs should be

jering ladders or exploring the 1o make sure that they’re not heard and not seen. So far..
.o be that lads’ bedrooms, we want to  spending four hours finding Rock and Roll.

We're not making this as a the consumer happy, Says

the cutting edge of the new  says Smalltown Heroes lead
This is singer Chris (brother of Baz)

Renegade’s “Flight of the Amazon Queen” is an
exciting new comedy adventure game with a
ground-breaking CD Talkie Version featuring:-

TALKIE VERSION! AN IR BRI e [ETIVERT-Te Re Ty le N LA gy)
10.000 Lines (Recorded, sample-rate converted, and normalised)

1,000 Conditional Dialogue Branches
(copied onto one tree’s worth of paper)

45 Professional Luvvies (and their agents!)

45 Characters (from an £vangelist to a
Gorilla disguised as a pink Dinosaur!)

Language Versions in £nglish, French, German
(and the translations)

Hit game (brought in on Schedule and on Budget)

-

If you're going to do a “talkie” and you're lost
for words, take sound advice from Sound
Eevelopments for Audio Recording and
rocessing. But first converse with
INVERS
M'ultlmedla Production and Direction. T
It's good to talk, so call us...

Marina Crean | ' . A A . sl
bby H
Sound Developments Renue :;? Will Jeffery or Rebecca Eve -

Invers
Utopia Village. 7 Chalcot Sound e Pictur
P mnc;g; b t; :: Road o N No. 2 Carrlage Row , 7 LowerlJumes street, Soho, London wig es
Studios Eversholt St London NwW1 18U N Tel: 0171 434 0338 Fax 0171 434 0448 o

Tel: 0171 586 1271 Fax: 0171 586 4488 :
marina@sounddey.demon.co.uk ;:;-?:711 :2;11 3312‘03
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NEW CD ROM
AVAILABLE NOW

IBM PC3.5; AMIGA; CD32;
also available
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(I()A(?!IIN(} & GAMEPLAY RECORDED BY PROFESSIONAL ACTORS;
PRE-HOLE FLYOVERS WITH GAMEPLAY COMMENTARY;

'HOD:; PERSONALISED STATISTICS;

(1ES, MULLIGANS AND LOAD/SAVE FEATURE.

¢ INCLUDE: CD SPEECH DURING

D 3D INTRODUCH JON;
v CONTROL ME

LAYS, GIMA

» Al RES ]

FULLY Rl ,
NEW USER FR
IN-GAME OPTIONS INCLU

£ROM ALL LEADING DISTRIBUTORS
L. Tel: 0181-680 7044

AUAILABLE
3 Rathbone Square, 28 Tanfield Road, Croydon, CRO 1A

Grandslam Interactive Limited, Grandsiam House,
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SPOTLIGHT: 3DO’S PROGRESS SO FAR

THE |

The indies love it, but chains are thin on the ground. UK sales have gone

Breakthrough software is emerging, but so is the competition.

:n hand. But should they? DAVE ROBERTS reports...

< filed next 1o Jaguar and that has bought one s

~D- a2s outsiders in the happy.”
=ce owards the nexi it's a bold claim that can
seneraiion of gaming. never really be proved, but
" Szmumand PlayStationare  even if there is this happy
~#=n bracksted together as  band of 3DevOtees, they do
ot avourntes with not necessarily represent
Wwm=noo's Ultra 64 as the the beginnings of a mass
wid cad. 3D0 certainly market.

or e this perceived The rest of the general

~acking order, they probably  public remains in a mixture
son't agree with t, but f you of ignorance and ambiva-
yars 10 name the two games  lence whilst the trade, a
machines that you think w couple of years after 3DO
ne the best-selling units of president Trip Hawkins first
Chnstmas 9% ould the outlined his grand vision, has
ame 3D0 spring to mind yet to be fully convinced.

! TaKE ne three Software publishers are
2si-selie AT g generally still wiling to give
DD ye F the format a chance. HMV,

Those se. are Game and Virgin must be

—vlie ~arception and reasonably pleased with

acturse. 3DC nappier Christmas sales and chains
natters of fact such as Future Zone are
: becoming interested. But no
= : Sob  one's totally convinced.
3 . Faber concedes: “| think
2d base 3DO is in a typical position
- L Malhines a format in the first half of
J DC - - year after launch. People

e 2 nthe have sad 'yeah, that was
SaC TvE e IS Ju great, now let’s look for the

BCL next new thing’. What

70 do=s not unfortu- people have to remember IS
=i=ly back up these clams that a launch doesn't

in any acius os figures happen in a month, it takes a

 there is  year
= salled base of “| think some people will
amwunc 20,000 units, achieved  forget about 3DO for a while
—ary trough sales in HMIV, now until the autumn and
~ame Ymn and 2 great then they'll wake up to see
e S something becoming a very

» the minds of many, 3DO

- - - z — =
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glo set their Septemb
-
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nts  big business.”

Maybe, but most people
the press, software
tall have

er alarm
ega time
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that every single consumer

and will wake up to the
sound of PlayStation and
Saturn crashing into Europe.
If Faber thinks 3DO Iis in
danger of losing centre
stage in the summer, he
should surely be concerned
that it might get pushed right
into the wings this winter.
“I'm actually not too
worried about the competi-
tion. | don't think this autumn
is going to be a crucial sales
battle. | think this autumn the
question is whether the
consumer will buy or sit on
the sidelines and wait to see
how things develop.
“Consumers aren't in the
trade, they don't know what
PSX is. We did a small
survey asking what people
thought was the best of the
next generation machines
and the most common
response was ‘what, you
mean like Super Nintendo?".

First, and foremost?

n such a scenario, Faber
feels that 3DO having been
out first will be a key advan-
tage, that it will seem estab-
lished, that it will have full
distribution amongst retailers
that are already comfortable
with the product and that it
will have a full and rich soft-
ware catalogue that will leave
any Sony-come-lately in the
shade.

Alternatively, Sony (or
Sega) could arrive with the
biggest launch marketing
campaign this market has
ever seen. It could make
PlayStation the hottest,
hippest hardware of the
year. It could have as strong

o — — (R —

-
W S

z're the CD console leaders, others will have to come and get us”

a line-up of games as any
start-up  system could
possibly need and it could
do all this with the backing
of magazines that seem
desperately keen to feature
PlayStation as often as
possible.

Faber thinks not. He quite
rightly points out that the
UK mags' attitude to Sony
is just about as raving and
rabid as it was towards 3DO
18 months ago and that the
wave of PlayStation hype
must eventually reach some
sort of crest and then start
to subside. He's equally
confident that 3DO won't
be drowned out in the
process.

Nevertheless, the increas-
ing outbreaks of PlayStation
fever do seem to rankle: “The
thing is, | could do what Sony
did and say we're going to sell
a million units in the first 12
months. Would you believe
me? Did you believe them
when they said it?"

By the way, he's talking to
you, not me.

“| don't believe them, |
think it's sales talk and |
think that this year is not the
year to start getting bogged
down in predictions and
obsessed by volume. This is
the year to get shelf-space
because the reality is that
the war is not going to be
won or lost this year by
anyone. It's all about posi-
tioning.”

So, to Faber increasing
distribution and increasing
awareness are two of the
major tasks for ‘95. Increased
sales should follow naturally.

The awareness will be
lifted by the arrival of not
only a new brand, Goldstar,
in the spring, but the
unveiling of a new Pana-
sonic model, the FZ-10 at
ECTS and the launch of an
MPEG cart in June.

On top of all that the
format will be rolled out to
more and more European
countries throughout the
year, creating regular spurts
of interest.

Next, next please

t the very end of ‘95 the

hype-o-meter will be
given another nudge by the
iIntroduction of the M2
accelerator, the backward
compatible add-on that 3DO
IS already claiming to be a
PlayStation-beater.

Curiously, Faber insists
that the arrival of the Next,
Next Generation piece of kit
IS "'not a commercial event
for ‘95", It is instead “a
showcase” and it is impor-
tant because “3D0O said
they'd be first to market and
they were and then they said
they'd maintain their tech-
nology lead and just as
everyone else arrives at
stage one, Boom! here it is.
far better than anything else
on the market”

It's obvious then that 3DO
(If not every partner) has a
very clear idea of where it is
taking its technology over
the next 10 months. It's also

pretty safe to assume that

Wwith 3DO so far,

MPERFECT IMPRESSER?
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well, but the base is still only 20,000.

acclaim and admonition go hand

KICKING BACK AT SONY

Some parts

useful start in the UK.
But thinking about
tive, with an eye on

ence (CTW January 30th),
3D0, concluding that

entertainment standard.

3DO Europe boss Bob Fab:r r:tslglgg‘ds. but in:

: cerned by such C M. bbb K
isn’t over con ¥ 300 is insignificant g& thon
one on to describe how they're going to destroy . S
: “That's fine by me. If they want to spend their time trying

fiqure out ways of killing off 3D0, we'll spend our tm—- .' 3
seling i installed base, -gettlngl_?,mrqﬁ

isn't it, they've all said that

selling units, building an

things from a truly global
that prornlaod next _
industry, Sony's joint Eurctu- games boss lan
sees things rather differently.
Indeed, at the recent PlayStation davelopars
“it's all over for them" and Aroppi

in a handful of barbs aimed at president Trip Hawldns

his legendary desire to create a woﬂdwideq ‘ t

of the trade — such as ZCL, HMV, Gam=:
Virgin, Panasonic and a mpleafhundreﬂmha
agrl?ae with 3DO's insistence that :-thaw_ ik mﬂm otofftoa
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out there and working on new technology.

“All that's important is that we'red 5
they're going to have to come and ge us. Las _ r
talked | said that at the time 3DO was the best system with
the most software, the lowest price and the biggest
installed base. That's still true and, apart

the market leader and

from the lowest

|price. which | can't really predict, it will all be true on
January 1st, 1996."

the firm has worked out a
sales target. Unfortunately,
it's damn well certain that it
is not going to share its
thoughts on the subject.

“Have we predicted how
many we'll sell this year?
Sure, down to the last unit
and even the last piece of
software. But we will not
release those figures, not
least because they involve
our partners’ businesses
and so it’'s not completely up
to us to talk about sales
predictions.

“But also, the fact is that
there are two companies in
this business that are not
allowed to lie to you; 3DO
and Atari because they are
governed by US regulations.

“Sony have said that they
sold 300,000 PlayStations in
Japan. Not true. Completely
false, but they say it anyway
and hope that it sticks. 3DO
IS never going to do that to
you, not because we don't
want to but because if we
did we'd go to jail.

“I know that no matter
what | say, our competitors
are going to say a bigger
number because they can
say what they like, so why
do | need to play that game?

Faber's 3DO  Europe
management partner, John
Edelson, chips in: “It's
simple, we're the system to
beat. We're out in front. No
one’s telling you how they're
going to beat Jaguar or CD-i
or Neo Geo, are they?

"No matter who's talking,
they're saying ‘we're going
to catch 3DQ’. So, let's see
it. First they've got to get to
market, then they've got to
match our sales month Dy
month before they can even
think about getting near our
Installed base, then they've
got to be selling on a world-
wide basis.”

That, 3DO argues, is why
It simply must figure in any
rundown of the Next Gener-
ation’s leading contenders.
In any race, at any stage,

you must never discount the
leaqer.

Philips and Atari might be
tempted to take a similar
line, fiercely disputing any
price, performance or
installed base claims that
3DO0O cares to put up.

3D0 can probably cope
with that. Its software
support does seem to be
getting stronger, retailers
(particularly independents,
who voted the firm ‘Hero of
1994’ in CTW’s Christmas
Poll) do seem to be moving
units and there is still
enough credibility attached
to the people and partners
backing the system to
prevent it booking a perma-
nent place in the also-ran
department.

But, even if it is the
number one Next Genera-
tion format of the moment,
with a UK installed base of
over 20,000 and a range of
software that most review-
ers agree is getting stronger
every month, there's still this
undeniable temptation to
put the words so and what
far too close together for
comfort.

There's still a tendency to
think that 3DO isn't really in
the lead because the race
hasn't actually started yet.

When it does, 3DO’s
promises of pan-European
presence and multi-brand
launches must materialise.
The FIFAs and Super Street-
fighters must become the
norm rather than the excep-
tion, chains

In a vear or
Der might well

result would
leadership.

largest slice
left over
feast Dhe

Sony, Se

Mol SRS
OF the scraps
from the reg| salzs
NG carved yp by
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blpckbuster of the year and
\n.{lth Acclaim that means a
big marketing spend.

Some £750,000 in all for
Eympe covers billboards.
cinéma ads, consumer and

RECOMMENDED

trade pr
J FHGSS ﬂd% e DN

lnclu(inqp(jﬁ C:"tl‘lei_llﬂi’l that
bl TW's biggest eve
Lmpetition (see last week's
front page) &

Sequels need to offer
SOmething extra, rather than
the re-hash of a hit game's
formula. Thankfully, Acclair{i
has come through here
tweaking the graphics BI“\C‘i
Sound and adding enough

new gameplay features to
ensure enthusiastic reviews.

So far, it's had 91 per cent
(GamesMaster, C&VG) and

92 per cent (Total).

Acclaim proffers a welcome cart boost

True Lies
SNES

Acclaim
Tel: 0171 344 5000

A huge movie hit, much has
been expected of True Lies
the game, although it has
been overshadowed by the

Tactical Man. Halia
PC, PC CD-ROM
Black Legend

Tel: 01438 840004

Black Legend’s

Tactical

Manager topped the Amiga
charts last year, and now its
ltalian sibling gains a PC

NBA Jam razzmatazz. release.

Film licences don’t always
result in quality games but
Acclaim has stuck to a sim-
ple shoot ‘em up formula
with this effort and it seems
to have worked.

Released just a month atter
the video sell-through ver-
sion. it's already had enthusi-
astic preview coverage and a
first review score of 85 per
cent from Future TV tie-in

GamesMaster augers well.
To be featured in Product File,

be a range

posters,

It's supported by special-
ist press ads and there’ll also

Manager ltalia POS and mer-
chandising. This
T-shirts,
demos, caps and flyers.
One of those titles that
should produce a steady flow
of sales without necessarily |
causing a mad rush. Watch

out next month for full-blown
sequel Tactical Manager 2

please send review copies 1o CTW. Troopers Yard, 23 Bancroff, h_'ftchfn,
ting support and any re:view scores alrea . l

of Tactical

includes

mugs, |

Way of the Warmor
3DO

Interplay
Tel: 01235 821666

3DO’s third big beat ‘em up,
and the first to be specific to
the format, here's Interplay’s
BBFC 15-rated Way of the
Warrior.

It aspires to be a Mortal

Kombat for 3DO but special-
| ist press reviews suggest it
doesn't quite cut it. A UK
best of 83 per cent in C&VG,
heads a 3/5 from 3DO
Magazine, 59 per cent from

Ultimate Future Games and
lonly 43 per cent from

GamesMaster.
No ads and no POS mate-

rial. but Interplay is relying
on strong PR campaign.

—

Bureau 13

PC, PC CD-ROM
Gametek

Tel: 01753 553445

Gametek’s latest is another
‘interactive adventure’ from
Hell author Take 2. It looks
similar to Hell and adopts
much the same approach,
but with a backdrop of UFOs
and sci-fi mysteries.

Ads are planned for the
specialist press and it will
also receive the benefit of
Gametek’s usual trade sup-
port. PR activity iIncludes
competitions run with iInde-
pendent radio. It's also been
featured on BBC kids’ show
L ive and Kicking.

No reviews had been pub-
lished at time of press.

Guide. Troopers Yari
us directivon 001462 442489
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OF a3y

FEBRUARY
Title Publisher Formats
NBA Jam T | Acclaim SN MD GG ?Stl}ez?ge
Kelo Flying Squad JVC MC Feb %
Battle Bugs Sierra PR F*;h 2?
Fleet Defender/Subwar MicroProse PC PR Fp;n 78
Hokum KA 50 Virain PG Fab 28
Mavis Teaches Typing Mindscape PC PR Ff’;h EPE
Urban Renewal Kit Maxis/Mindscape PC reb 28
Alex Dampier Ice HockeyMerit Studios PG PR End
Alien Logic Mindscape PH E%nrl
(}wmn;mr:hrr Blood  Mindscape PR End
Flight 0" Amazon QueenRenegade PCPRCDAG End
Its Int. Cricket Grandslam AG AA End
Man Utd — The DoubleKrisalis PCPRAGCD End
Nick Faldo's Deluxe  Grandslam PR End
Oldtimer Max Design PR End
Scottish Open Golf  Core PC PR End
Stardust Super Ed Daze PC End
Syndicate Ocean/Bullfrog  JA End
Tactical Manager Italia Black Legend  PCPR End
The Clue NEO CD PR End
Theme Park Ocean/Bullfrog JA End
Tower Assault Team 17 PR End
Wonderland Mindscape AC PR End
MARCH
BC Kid 2 Virgin GA Mar 1
Story of Thor Sega MD Mar 1
Super BC Kid Virgin SN Mar 1
Descent Interplay PC PR Mar 3
Extractors Millennium PR Mar 3
Master Axe Millennium AG AA Mar 3
Siar Trek — FI. Acad. Interplay SN Mar 3
Trans Tycoon data disk MicroProse PC Mar 3
Way of the Warrior  Interplay DO Mar 4
Speedball 2 VIE/Renegade  CD Mar 4
For formats key see Charts Section
VOLUNTARY AGE RATINGS

11+: Fleet Defender/Subwar, Master Axe

Way of the Warrior has been given a legal classifi
All other games listed above have been rated as s

cation by the BBFC of 15+
uitable for all ages

Herts, SG5 1JW. We also need t_:'etaﬂs of marke

]| TOP 20— CARTRIDGE

EL FORMATS
TITLE LAB . |
T:N L\2N S ACEArBE08 Electronic Arts I\N‘ldg S Format Monitor sy units
2 1 The Lion King \\;Erg!n MD: SN ke Cartridge Home Computer (Full Price)
> / Cannon Fodder Nl'rr?'zgndﬂ SN Total market %
4 S Donkey Kong oty C}I demasters MD Total markel Eag-emd -270
5 5  Micro Machines 2 Vi? gin GG. SG, GA, MD, S(l\al share ?r t‘l s |17.8%
B 11 Jungle Book ' GA, GG, MD, SN, S Total sales QeaL :
at the moment. 4 7 4 Mortal Kombat 2 ﬂfﬂgﬂo SN N this week this week
Indeed, the budget home 19  Starwing /Ocean MD, NI, GA, . omputer (sudget
computer sector is up a g 6 Micro Machines (A_‘,g;z?nasters GA. GG, MD, SG, SN Compact Disc Home l‘; t P -
bat , SG tal marke
whopgingz'ipt:lt;cngt.l;:m; 105415 g:;gltﬁgﬁedgehog‘? Sega gﬁ MD rotatmarket | +11% ;‘:aam +37%
J it titles that are cur ::; 1?. Battletoads I Battlemaniacs Iglentzndo MD shar'e « [16.3% otalsales | 13.9%
pmoslsw_ chifting in volume| 13 g  Sonicand Knuckles Virgin GG, MD, SG, SN GA lT;ilsawseaek : e
Zone outlets Cool Spot MD
thropgh Fpes market area Jase f Champions Dega GG, SG : this week
Theé oply, Othe i5RE a0 = Eiert Sega Total leisure software sales tis
that has shown an increase is} 45 14 Sonic Chaosf Virgin :ﬂﬂg. SN 0 . e ——T
S e RN B ol 3 FlectionioArts 1D A ratang et o e
ElectroniC allup's
by World Cup 1995 . GA S T DISC
Rugby 3k Nintendo TOP 20 COMPAC FORMATS _
Donkey Kong CE) PUBLISHER
oM UTER (FULL PRI RMATS TW LW TITLE - TR
20 -;;_ é" LABEL ig 17 2 :}r/ggzgt?;::k oo  PRAGDOCD
tw Ti egade ' Q] | ndslam PR
Sensible World of Soccer E?Sm?inlnteractwe M.ﬁg ’:E Rl - oo nder 3 S)La PR
jer Manager 3 o/Mindscape AR FE 4 5 WingComma nosis PR
PremCl 9000 Maxis/ s PC, AG 5 3 Innocent Until Caught PS&{QUS PR.MC,AC,D0
g& lntt};m&ﬂonaf Soccer EISHL}:":; ig .gé ﬁél?r AG 6 4 ?'ebkei Assault Eg:gnosm D
’ L M !n .
Theme Park Virgin AG, PC L C;eature Shock Virgin R
Cannon FOng’ > Virgin PC g 3 Doom 2 Qo I:n?: PR, DO
'Br » ’
iﬂdr;nCo:rF;;an :’,f-g:g A AG 10, 9 Al ”?;' ioccer Egriaus cD, Cl
Tie Fighter: D. Black Legend ’;‘g" S E o k:a”g’?;'cg,pet Bullfrog ﬁd%
Footbe o i 15 GroundzeroToxes (i mes PR
e r PC — Alonein | PR
pDoom 2 MicroProse PG, AG }‘; 2 premier Manager 3 g;e*’“,,',:;‘sis CD
Tmnspf; Tycoon Virgin ¥ AG, PC 16 19 Benefactor Luzg <Arts PR
verlo 5 Domar AG, PC — X-Wing * PR
gmmpgonsmp Man. Italia 9 Codemasters AG. PC, ST :'af '3 Privateer/Strike Cmadr EA 2
Machin®s AA 19 — Wing Cﬂ;;nfg- Lifs g::-ageﬁw INCD PR
ise of the RO =
2"'9— 1_6-———-—-%;— ompiled from the Gallup Weekly ¢ EL T::ﬁ:ll:ﬂgsinttﬁaorgpgmm
s r]lamﬁ: E?insfmscnptiun. and features Total :"B:h;:;mmi retary al ELSPA,
of ELSPA. It s avallable Of ST0iFe i org information. WEFRC) el 01 gl
& Analysis for al ::E:f:rrnﬂ Near Evesham. Worcestershire 1 5LW,

| Station Road, Ot :




Jnity is
d notl wish for the
rs of Simon Harvey's
tter (‘Brit Awards teach us
. lesson’ CTW
epruary 20th) 10 assume
tat ELSPA, which now has
S iotal of 84 members, IS
Bhting for survival. That Is
ertainly not the case, and |
ppe that we have been able
. demunstrate that from
mparatweiy very small
BSOUICes, we have and
bntinue, 10 very effectively
erve members' Interests
nd provide extremely good
Walue for money

P Nonetheless, | support his
Ylews In respect of the need
$o show a much greater level
Bf co-operation in fully
?::'i PDDrtlng initiatives and
|ctivities created for the
ibenefit of the Industry as a
SWhole

BRcmon's comments N
BRSO mparing ourselves with
BERe music industry associa-
..I _'__:5-.1,_“;_;. the BPI, are perhaps a
Itle optimistic. We are still a

i

RO U N industry by compar-

woul
re ﬂde

'8
L

W

research, PR, conferences,
etc. — are funded suffi-

ciently to achieve maximum

results.
Ovur industry, nonetheless,

has yet tO understand the

real value of greater CO-
operation In collective posi-

tive exposure.
Creating a cost effective

industry-wide strategy In
targeting a greater share of
consumer spend on leisure
software would be a good
starting point. The levels of
co-operation  within the
music industry, which SO
clearly produce such a
strong focus on them Dy the
media and thus the
consumer are, or should be,
an inspiration and an ideal tO
which we should all aspire.
The speed of advance N
the technology we serve Or
the mass market we aim for,
is not yet reflected in the atti-
tudes taken by some of the
influence involved in the
interactive leisure software

industry. Suspicion, indi-

strength, simplé

some goftware
who will just not
ir industry
y all the

are still
publishers
even support the

association, yet enjo
spin-off benefits. Even those

who do. have still not really
appeared to understand that
CD piracy, both domestiC
and international in its mani-
festation, is the biggest
threat to their own interests,
ever.

PC CD writers are soon 10
be available for the home
user at under £500. Some
50 pirated cartridge games
are available on a single CD.
Europe is set to become the
Far East's dumping ground
for pirated, identically pack-
aged, CD software. Yet only
one ELSPA member can find
the time to attend a Very
recent  inter-industry CD
Piracy Conference.

The inevitable conclu-
sions one draws from such
evidence varies from: not
interested, don't care, don’t
know and let someone else
worry about it. Alternatively,
it's not a real problem. Little

as that

revalent among |
ollectively have
to drive the
a whole forward

th to strength.
h other In

is all too P
those who C
the ability
industry as
from streng

Let us help €ac _
protecting our collective

future. Let US tell ‘the world |
at large’ that wé employ @ lot |
of people, add signiﬂcantly
to the country’s exchequer,

and everyone
consumer land can greatly
enjoy It.
Roger Bennett

Director & General
Secretary
ELSPA

Offenham

— Here’s another thought;
the applause for different
Brit winners and performers
was as warm at the back of
the Alexander Palace, where
the ‘suits’ were located, as
at the front, where the kids

were.
Now, how many of US

The art of

controlled sales and market-
ing within the computer
games market worldwide.
One of the many reasons for
moving in this direction is
the reduction of grey
exports 1O our overseas

managed territories.

By working with one distrib-
utor |
completely knowledgeable of
our customers and can ensure
that we are supplying solely
legitimate retailers, rather than
potential export wholesalers. |
felt from Mr Landberg’s letter
that he may be unclear that
MicroProse has run very
successfully on an ‘exclu-

perfect

Prose

need to se€€ a

' e this oppor- is that they 0
l:lil:t;d‘:g( ?I:zntakMr Langgzrg faster return for their invest-
§ Computer Connection, ment. Ay :

' ig‘a.«q.hatzlen F:f)v::'r his comments Exclusivity 1S as bl_gman
regarding the distribution Of investment for the distri o;
MicroProse products to the @S well as MlcrqProse. an
export territories and the our distriputor 1N Sweden
overall effect of our tie-up with continués to commuthto hig:’
pinnacle (‘Pinnacie & Prose:. uyantities © both ne
The export € ect’” — CTW release an catglogue titles
February 20th). A single distribution agree-

The move 10 exclusivity ment is not only more
within the UK market has managea:tle DL; ‘:’Itsg :I:fa:ﬁz
forced our aim for an accurate indicati

ek specifiC consumer market

resulting in a valid reason 10
invest in further advertising,
PR and customer support.

I'm sorry to hear that Mr
| andberg feels it necessary
to boycott MicroProse when
a straightfomard telephone
call to Wendros would
provide a satisfactory solu-

tion to the problem.
David Glover

Export Sales Manager
MicroProse

Chipping Sodbury

__ David Glover’s explana-
tion mirrors CTW's own
comments in responseé to
the Computer Connection
letter last week. He also

.‘l Sison, and the BPl, with vidual vested interest and
h! wEfLEPi are in t!j&: pure apathy can undermine wonder that our Crime Unit have been to an InDin, ECTS | sivity’ basis within 28 temito-
o Iatﬂmn{:i : LHTL..”m a c.lom- tﬂhe opportunity of sharing Isrun on a shoestring! or Golden Joystick awards | ries forthe past 18 montns. noted to us that he is happy
;?.f'f ; *' L\-lflilli':‘x"ntr _hi_]'-‘jll %1_*1;:1_.1 'f] :p:w?mon goals. This inevit- Fully supporting genuine  presentation where you can indeed the  Swedish to discuss his firm’s export
"f;“'f‘:-:f;"c;w.!-;: : /€ H.I_.h..,al;.._1t 1;:1 L;t[f;.a;rjmsadlampenmg effect industry initiatives through honestly say that the | market, originally supported strategyprivately with any of
=_‘_'3"=?_'-.-pl P et i :..Tr; e equa (émd. | believe, ELSPA, ECTS or elsewhere success of others gained the | by some Sever distributors, is  OUYr many international
. hey enjoy E}Eiﬂvj:ggl num tEr). ‘who are IS surely not much to ask respect it deserved? now seeing not only further readers if they call him on
ek s gttean :;;-“;: Etn UZIESIIC r:n and is not a naive expecta- The industry has actually | commitment in i~creased England +1454 326532.
| Ejﬁmt rasc & b pting 10 rive the tion. !f_the music industry changed a lot In the past 12 sales from a single distributor, » :
Juge resources made avail- industry, as one, forward. can do it, so can we. months. Let’s hope that is | but a greater involvement in Please send your leliers 1o
Beble by their committed and A prime example of Simon Let us all get involved In apparent when the ECTS | the marketing of our products ?&Edggnswatﬁrpers
ATar T R s : . . ' | croft, Hitchin,
are dished out In As MicroProse continues Herts. SG5 1JW or fax him

driving our industry forward
and away from the ‘feather
one's own nest’ attitude that

to further invest in games

members to Harvey's description of this
design, the underlying factor

industry’s lack of co-opera-
rive awareness is that there

{ ondon on Sunday March
26th.

on 01462 442489.

| Jpnrhusmstlc
e N sure that thelr main objecC-

' A1 10U rLj_ﬁl

tives DIrac)

PC Pro Pack Shareware

Compatibles contain

These high quality programs for IBM

individual poster and

collectable card for extra sales incentive.

Professional CD-ROM Range
For IBM Compatible and Amiga Formats

u;?ST, ULTRA-SMOOTH 3D VIRTUAL REALITY UNDERWORLD ~ [------esesoesconcomies .
que Violence Level Adjuster with Parental Password | would like to profit with: PCL] AM R i
AMIGA[L] MACINTOSH[] CD-ROMI[]

'l

IN EXCESSIVE MODE THIS IS THE GORIEST GAME EVER!

I rmne
Ii,...-rr"'? :.- " ‘l-: g :. ;}.

' 1)

L ™
fﬂ_fl:.-"!:r:* -!I"'@-r ; - 50 ¢ * i

More Fantastic 30 VR Games from Our Extensive Pro Shareware Range

|
1
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What is your job title?

HP:‘I{"E f‘if F"\ﬂt\: 1111{‘\'_‘11 tive } att=mf-1a1:T . |

Which means whpt. 913(\“‘,7 Have VOuU ever seen iake That in th
Loraing 1t over Andrew Wright. be - |
[QSLﬁi,?Cialh N ntearactive music) ana pissing of . G e | | ﬁ

who was the friendliaqt?
'1\-. " Il""'u._*-. o b

| . Ty i

Why d'd }'UU g@t mvad RFTT'IRS fI‘t’"ﬂ“l Al iale 1‘{"\ aames bvionrs T ‘r..ll_“..; \ | 1. :
within BMG? | |
| was in the naht place when the . hibtidiait thiihs : | ey

’ ’ , en e New gvision was set up Name a BMG artist that no one’'s heard of who will he hig
having just finished a year working directly for BMG's by Christmas

Rvan M

- 5 b
N "\"'

chairman — and knew something about the games industn

YOO s Dunag | NaQusnN auy with a pner
A good move?

" ] F o i b -ll T = il 5 g i

*. ‘ and a great songwriting talent. He ailso looks good enouqgl

Yes. It's a grﬁ‘at business to be in: lots of challenges and to be a heart throb Makes me sick really It both |
uncertainty, but also major opportunities to make things Isit true you were once in a band ynur;:nif, complete with | DigREstan
happen. Mohican haircut? 1 '
How do you believe BMG is perceived by the games Bang to rights there. The band was called The Chicker ol
industry?

Ranch and our great claim to fame was the fact that Joht MErge 4

Massive company, yet to prove itself as a serious player Peel played our single (twice!) O

And how would you like it to be?

Massive company, with the best product in the marketplace. David Pullan was talking to Stuart Dinsey

RETRO 2 Years Ago

7 Years Ago

The media backlash Meanwhile, specialist 'I'he writing is on the wall ABCs 10 fF-}BnI"_Jfﬁ:_w
against games reaches retailers started falling like for Montbuild's PCW Sinclair and Sincian |
its peak. The Sun’s infamous  British ice skaters, northern | Show as the mighty Domark 250,000 MARCH

‘Nintendo kiled my son’ chain The Games Store | and Cascade pull out. More Distributor  Mastertron Nationsl Comouter Shopper Show.
story is followed up by Worid  hitting trouble just a few | serously, there was growing has to re-jig its Sega Master | | 0121 767 434

in Action’s ‘Entering the weeks after Future World. | vocal dr;s?on}ent about a{rjw 2;5!2215 Wsncea; | ;ﬁ?tir ﬂt;*: | | if;f:,innnq. Marc

; ' jitsu | hes its Ma event that always seeme gr ove o

dS?;rgerptzzze (‘aBnrceledainga ”}; CE‘):UHE]E’:maELénC machine rfz more interested 5i(n its busi- Dixons, which had reduce? i I| TE}: SZMfmtmTunlciﬂwan Show (MEMS 95} Aprs
nation of monsters’) which Japan. Goldstar pulls out of | ness market clients _than the 8-bit console from £99 ’f' Olympia <, Longk

spuriously linked games with  the UK PC market. public-catching games firms.  to £79, ; TW Event Check we

the Jamie Bulger murder. Spectrum magazines hit a | iosuroviow anct usnes

Exciting times. CTW February 22nd 1993

peak, as the combined CTW February 29th 1988 | | HECK. lroopers Yard
r — — .

leading S ation and
MicroProse is a leading publisher of PC and CD-ROM entertainment, with leading simulation cic
ic

and Prix’ and Civilization. Future

. . g
strategy brands encompassing games such as ‘Formula One G

| across all current and
products will continue to combine technical expertise with absorbing gameplay S

emerging hardware platforms.

The brand managers are responsible for the analysis of market ,,
ales results. They form the backbone of @

data. leading the search for new

itioni mum S
opportunities and positioning every game 10 ensure maximu

dynamic publishing team and the brand manager's perfor

S| comfortable operating at
S/he must be persuasive and tenacious, able to provoke and make decisions, be fi

up to board level and with divisions in the USA and Germany.

| Gk
d to expose any weakness in your organisation

The role comes with an information overload guarantee

ability and a consumer who is only interested in your next move.

' ‘ ali d at least two years
Ideally the holder of a business orientated degree of HND with marketing specialism an

- ' '

games market or of a related youth entertainment market.

CV or letter of application to: A N

r of Human Resources,

of the computer

Please send your
Rob Groves, Directo

2
-
MicroProse€ Ltd., The Ridge, AN
in 5ﬂdbﬂfy: Avon Bs, ' . | | : , | » sex, race, of disabiiit)
Ch‘PP £ welcomed from all candidates regardless of age, |

be an Equal Opportunity employer, and applications are
10
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Vvill Have A Nlew Address \

No.2 CARRIAGE ROW,
EVERSHOLT STREET,
LONDON, NW1 1BU

Tel: 0171 391 4300
Telefax: 0171 391 4349
UK Office Telefax: 0171 391 4348

RENEGADE

A TIME WARNER COMPANY.
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